In the European Union, including Poland, catering services are the largest industry in the hospitality sector. In today's world, catering companies play an important role in meeting the changing nutritional needs of consumers. The industry of catering services generates the largest part of added value and the majority of jobs in the hospitality sector. The development of catering services is undoubtedly related to the social and economic changes taking place in recent years in our country. This phenomenon is related to both the rich and the poor, because the offer is diverse catering companies. The research hypothesis is that the development of catering enterprises is unequal across the regions of Poland, and various factors having different correlative interrelations affect it. The research aim is to investigate the factors affecting the development of catering enterprises in Poland. The geographic distribution of catering enterprises into the regions of Poland is uneven: the highest concentration of enterprises is in Mazovia Province. In the period of 2000-2013, the number of catering enterprises has increased in most provinces. In the coming years will continue to develop possibility of increasing the efficiency of the market participants, as evidenced by both macroeconomic and microeconomic indicators.
Introduction
The context in which it operates: the modern consumer in the past decades (the development of civilization, globalization, accelerating the pace of life, invasion of new products and patterns of behavior, change in the economic and socio-demographic in the country, etc) has transformed the general model of consumption, including service consumption. This phenomenon is manifested in the rapid growth of consumption of services becoming a larger share of total consumption.
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The refreshments market is an important part of tourism economy. The development of catering services and tourism are closely linked. Between gastronomy and tourism there is a feedback loop.
2 The development of tourism and the catering industry is closely linked with the evolution of transportation and economic development, which led to the emergence of a new industry -tourism.
3 Owing to the development of tourism and the increased number of visitors to Poland as well as domestic tourists, the creation of new options were forced. This in turn encourages tourists to visits places with the developed infrastructure. This applies mainly to large cities, but can concern smaller cities, too. It should be emphasized that the definition of tourism adopted by the UNWTO (United Nations World Tourism Organization) stating that "tourism comprises the activities of persons travelling to and staying in places outside their usual environment for not more than one consecutive year for leisure, business and other purposes not related to the exercise of an activity remunerated from within the place visited" 4 , emphasizes the relationship between the hotel and catering and tourism, namely the need to create a database providing guests with the relevant conditions of stay and all kinds of entertainment. However, it should also be noted that gastronomy is often the goal of a tourist in itself, as evidenced by the development of culinary tourism.
In today's world, catering companies play an important role in meeting the changing nutritional needs of consumers, which are carried out. The development of catering enterprises is undoubtedly related to the social and economic changes taking place in recent years in our country, in particular those in the conditions and lifestyles of different socio-economic groups due to both high and low income. This phenomenon concerns both the rich and the poor.
The research aim is to analyse the current situation and investigate the factors affecting the development of catering enterprises in Poland. The following tasks are set to achieve the research aim: to investigate the changes in indicators of catering enterprises in Poland and identify the factors affecting the development of catering enterprises. The research object is enterprises engaged in the industry of catering services. The research period is the years 2000-2013. The paper uses the secondary sources of information such as the statistical data of the Central Statistical Office (CSO), business reports, and industry newsletters and publications.
Characteristics of catering enterprises in Poland
The primary objectives of catering enterprises is the preparation and sale of food and beverages to be consumed either within the facility or for take away consumption for tourists and domestic consumers. Catering establishments include permanent and seasonal catering establishments and outlets. Seasonal catering establishments are open for a certain period of time and operate not longer than six months in a calendar year. Portable retail sales points and vending machines are not treated as catering establishments. The sites of this type are divided into two groups: the establishments available in all ways to the general public and the establishments that target service to specific groups of consumers.
One of the characteristics of the catering establishment development is the number of these enterprises ( Source: own calculations based on CSO (GUS) data.
The decreasing number of catering establishments (excluding restaurants) proves that the economic crisis has also been observed in the described sector. At present most catering establishments, approximately 98.2%, are privately owned. The catering establishments structure is dominated by bars (37.21% of the total number) and eating facilities -food stands (31.68% of the total number). The next largest group is restaurants (25.01% of total number), and canteens comprise only 6.1% total number of catering establishments. According to CSO data, in 2013 there were 16 936 restaurants, compared to 8 519 in 2000, 9 195 in 2004 and 13 947 in 2008. 6 The restaurant industry is a significant improvement in the quality and variety of services, but the industry still is not available to many consumers. These changes are particularly evident in big cities. According to Masłowski, 7 opinions and expert estimates indicate significant structural transformations taking place within the community. These transformations are reflected in the dynamic increase of the number of companies specializing in the Polish regional cuisine as well as other national cuisines (Italian, Chinese, Japanese, Arabic). 8 Restaurants represent higher quality services than a few years ago in both the property (interior, accessories), offered meals (breakfast, lunch, dinner, brunch), and services (home delivery, takeaway sales, organization of events).
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The data of Tab. 2 show that the highest concentration of enterprises engaged in the industry of catering services is in the Mazovia Province (4937 enterprises in 2013), which accounts for 31.23% of all catering enterprises in Poland. According to CSO data, most of catering establishments is located in the provinces of: Mazovia (31.23%), Little Poland (10.93%) and Silesia (10.22%). In the majority of provinces (in 2013 and as compared to 2010), there increased the number both of total catering establishments and restaurants (Tab. 2). The number of catering enterprises and restaurants has increased mostly in the Mazovia Province, where the Polish capital, Warsaw, is located. The geographic distribution of catering enterprises is uneven in the regions of Poland as is shown in Table 2 .
One major element that shows an increase in the catering market is the systematically growing revenue. The revenue of catering establishments is generated mainly by own food production, followed by alcohol and tobacco sales. It needs to be highlighted that the revenue generated by own food production has been rapidly increasing. In 2013, own production generated 72.6% of total catering activity revenue. From the sale of trade commodities including alcoholic beverages, tobacco has generated 25.10%. Only 2.28% of the revenue has been generated by other economic activities (Table 3) . Source: own calculations based on CSO (GUS) data * Data concern the enterprises employing more than 9 persons. Source: own calculations based on CSO (GUS) data.
factors affecting the development of catering enterprises
The scale and structure of catering establishments are impacted primarily by consumers. The demand for the development of catering establishments' conditions is related to the level of the economic development in terms of the macro-(national product, unemployment rate) and the micro level (the income situation, the structure of expenditure, the socio-demographic -cultural households).
Among the general conditions for the development of catering services, the following have been highlighted: -economic growth (Table 4) , -general increase in job involvement, -increase in women's professional activity (Table 5 ), -increase in the level of education and skills of the population (Figure 1 ), -growth in consumer income individuals (Figure 2 ), -extent of life and an increase in the number of people in the working age, -change in the population's demographic structure: a growing share of 1-and 2-persons households, and three or more decreases (Figure 3 ), -changes in consumer attitudes and motivation, -changes in time management, -development of tourism, -increase in the spendings on restaurant and hotel services (Table 6) , (Figure 4 ), -increase in the interest in other nations' cultures. In recent years the possibility of increasing the efficiency of market participants has developed, as evidenced by the macroeconomic indicators showing economic growth, unemployment and the demographic situation. Gross domestic product is the main category in the system of national accounts and illustrates the final result of the activity of all entities of the national economy. The basic component of gross domestic product is the sum of gross added value of all ownership sectors, or institutional sectors, or all sections of the national economy. In terms of the gross domestic product (GDP), Poland is the 9th biggest economy in the EU and the 23rd biggest economy in the world (2011 GDP in current prices, USD-denominated.
10 Poland's GDP increased by 8.3% in 2010/2013 according to the updated estimates by CSO. At the same time, the domestic demand grew by 3.5%. This data shows an economic recovery when compared with the tough last year. The dynamics of the gross domestic product (GDP) growth, domestic demand, and final consumption expenditure is shown in Table 4 . Table 4 Indices of main macroeconomic categories in the national economy (constant prices) Over recent years, observers have grown accustomed to the Polish economy's relatively good performance against the backdrop of the region of Central and Eastern Europe as well as the entire European Union. It was particularly visible in 2009, when Polish GDP, according to Eurostat data, grew by 1.6%, thus making Poland the only EU country with positive economic growth. It was also in 2010 and 2011 that the Polish economy stood out among European peers: the Polish GDP growth by 3.9% in 2010 was the third highest in the EU, while the 4.5% economic growth in 2011 ranked Poland fourth among the 27 member states.
As a result of the profound changes in the Polish labour market, the current levels of employment and economic activity in Poland differ significantly from other EU economies. Just over half of Poland's population aged over 15 is economically active. The high level of economic inactivity among Poles is a phenomenon caused by the delay in young people entering the labour market on the one hand, and the growing number of persons taking retirement, pension or early retirement on the other. According to CSO results, the number of working people aged over 15 amounted to 15 568 000 in 2013. Compared to 2012, there is a decrease in the average annual level of employment by 0.1%. Women's employment rate stands at 63%, and that of men -at 75%. Women's participation in the economy and their contribution to family finances have increased, thereby decreasing the gender employment gap. In the meantime, women still bear the brunt of unpaid work within the household and family. Compared to 2000 and 2007, the number of working men and women has increased (Table 5 ). Source: own calculations based on CSO (GUS) data.
However, the microeconomic factors should mainly include: income, household spending on food and nutritional goals, and other -cultural and social -factors.
11 An increase in wages of the Polish society makes it more and more likely to spend money, and this affects the growth of private consumption. In the European reporting, household expenditures on meals in restaurants and hotels are presented together. The share of the Polish household expenditures equalled 1.4 % in 2000 and increased to 2.3% in 2009, in 2013 it increased to 3% thus indicating a very low level in comparison to other countries (e.g. Malta 18,1%, Spain 16%, Greece 12.9%).
13 The expenditure on catering services depends, among other factors, on family size (Figure 3) . The highest expenditures for restaurants and hotels per capita in households have been noticed in one-person households, the lowest -in multi-person households. The highest share has been noticed in self-employed households, the lowest in farmers households (Table 7) . Source: own calculations based on CSO (GUS) data. 
Conclusion
In conclusion, we can say that recent decades have seen a dynamic development of catering enterprises in Poland. At present, more and more frequently we eat in a restaurant, canteen etc., or at a place "on our way." In the forthcoming years, an increase in demand for catering services is predicted taking into consideration the foreseen economic growth and improved financial standing of Polish households. The catering sector is heavily dependent upon disposable incomes. The increase in the population's wealth and changes in eating habits and lifestyle create a great opportunity and challenge for the development of a wide range of food services. Consequently, the income of the catering businesses will grow.
Despite the fact that the use of catering services in Poland, as compared to the developed countries, is still low, the demand for eating outside the home in the country will continue to grow.
An undoubted obstacle which quantifies the qualitative development of the restaurant is a barrier in demand associated with the slow increase in consumer real wages, rising operating costs -particularly personnel costs (wages, social insurance, social costs), the cost of renting and others. However, in the forthcoming years an increase in the demand for catering services is predicted.
The development of the catering market and its direction will depend on three main factors of change: socio-economic, demographic and cultural.
Poland is considered by many official organizations as one of the most attractive tourist destinations in the world, so these circumstances will certainly contribute to the situation that in the forthcoming years the number of tourists coming to Poland and the number of people using hotels and restaurants services will increase.
